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FINANCIAL YEAR- 2021-22 & 2022-23 

“CRA is the true reflection of India's cultural diversity, the multitude of 
languages and dialects, the varied topography and history with a humongous 
listener base of the community radio stations through the over 300 
community radio stations spread across all the states of the country.” 

EPORT 
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INTRODUCTION 

The Community Radio Association (CRA) is a platform of 350 plus functional Community 
Radio Stations and other upcoming Community Radio Stations in India. Formed in the Year 
2011, it is a body recognized by Ministry of Information &Broadcasting, Government of India. 
A Not-for-profit organization, CRA strengthens community broadcasting by building the 
capability of Community Radios and by creating a healthy environment for these sectors to 
thrive and succeed. CRA provides leadership, advocacy and guidance to its member Stations. 
Community Radio Association is working with various recognised bodies like Ministry of 
Information and Broadcasting, Ministry of Rural Development & Panchayati Raj, Department 
of Science & Technology UNICEF, UNDP, UNESCO, BBC Media and various NGOs in 
making and Broadcasting radio programmes on various Social, Health and Educational issues 
etc. , 

 
Over the years, under the guidance of the Community Radio Association, the Community Radio 
Stations have become a medium of self-expression and are providing voice to the voiceless to 
the community in their respective local languages. The Stations provide an opportunity and 
platform to ordinary men, women and youth, whose voices are not prominently heard on 
mainstream media, they promote local culture, music, education, good agricultural practices, 
science & technology, climate & environmental issues, skill development and livelihood 
improvement, better social benefits of local governance, etc. 

 

 
COMMUNITY RADIO LISTENERS 

 

There is indeed a humongous listener base of the Community Radio Stations through the over 

300 CR stations spread across all the states of the country. There is in fact an upsurge in the 

listener base due to escalation of community confined to homes due to lockdown and shutdown 

imposed by Government owing to the pandemic that has clutched the entire world. 

The project specific broadcasts supported by state and centralGovt., UN and other international 
agencies have involved the CR stations across the country. These CR stations have an enormous 
listener base. The programmes developed, created and co-created along with the clients that 
include central and state governments, corporate, UN and international agencies have been well 
accepted in the formats that are locally acknowledged and are culturally honored. 
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RISING TO THE OCCASION 

CRA as an organization is a true reflection of India's diversity, the multitude of languages and 
dialects, assimilating the varied topography and history. There is a humongous listener base of 
the community radio stations through the over 300 Community Radio stations spread across all 
the states of the country. There is in fact an upsurge in the listener base owing to escalation of 
community confined to homes due to lockdown and shutdown imposed by government owing 
to the pandemic that has clutched the entire world. 

CRA has always rose to the occasion in the past as well including a proactive role in containing 

COVID-19 in our country. This important attempt by the CR stations has been apt and timely. 
Besides, the different thematic areas approved by the Ministry of I&B, Govt. of India and 
engaging with a wide array of demography happens to be one key areas of intervention. 

CRA has also supported different state and central Govt. in the different Campaigns in many 
states with the objective of enhancing and emphasizing the importance of engaging with the 
community. Thus, key messaging or even the wonderful audio visuals developed by CRA or 
its co-creators in the different states are effectively disseminated through the community radios 
thereby complementing and amplifying the efforts of the Govt., non-Govt., bilateral, World 
Bank and other agencies to accomplish common goals. 

 

STRATEGIC PRIORITIES 

Key areas of work by Community Radio Association: 

1. SUPPORTIVE ENVIRONMENT   – build a healthy   environment in which 
community broadcasting can thrive. 

2. CAPABILITY AND SUSTAINABILITY OF STATIONS– grow the capability and 
sustainability of stations. 

3. COMMUNITY RADIO VIABILITY AND GROWTH– strengthen the Community 
capacity building programs to provide leadership. 
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Community Radio Broadcasting Stations: 
 
 

1. Provide a diverse range of viewpoints that enrich the social and cultural platforms and 

contribute to public interest outcomes. 

2. Promote the identities of local communities and contribute to social changes. 

3. Provide opportunities for participation in free-to-air public broadcasting and content 

production. 

4. Contribute to media diversity. 

5. Generate a high level of local content. 

6. Provide a unique range of services and programmes. 

7. Rising to the occasion including contribution in disaster risk reduction. 
 
 

The strength of CRA is its network of experienced radio practitioners, who manifest the mandate 
of the community radio: to reach out to the hard to reach populations and bring the unheard 
voices to the fore in an inclusive, non-discriminatory and sustainable manner. This organization 
is a true reflection of India's diversity, the multitude of languages and dialects, the varied 
topography and history. It is the only network in this sector, which is not only democratic but 
also allows space for dissent, reflecting the heterogeneous character of their communities 
amounting to over 5 million people. 

Community Radio Association represents functional, vibrant and operating Community Radio 
Stations in India and has regional governing body members, five zonal chapters and is in the 
process of forming state chapters. Led by functioning and sustainable radio stations, CRA brings 
to the fore the best practices and provides a platform to share the experiences of a very diverse 
community. CRA brings with it grassroots experience and success stories from the ground. It is 
best equipped to convince those in any doubt and to mobilize groups of people, NGOs and others 
representing the diversity of the country to set up Community Radios and providing a platform 
to share the voices for the people in media dark and hard to reach areas. 

 
LANGUAGES AND DIALECTS IN WHICH MESSAGES ARE 
BROADCASTED 
Care is taken to disseminate key messages that are subject specific and sensitive in the language 

and dialect easily understood and that the local community could relate to and 
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appreciate in order to have a better acceptability. The messages are broadcasted in the formats 
that has wide popularity in the community like interviews with local experts/doctors, drama, 

songs, story-telling etc. to have enhanced listenership and percolation in the community. 

The programme specific and sensitive messages are disseminated in over 12 languages and over 

25 dialects that also include some tribal dialects. Programme dissemination has been in the 

following languages and dialects in the year. 

Languages: 

Bengali, English, Gujarati, Hindi, Konkani, Malayalam, Marathi, Nepali, Odia, Punjabi, 

Tamil, Urdu. 

Dialects: 

Angika, Awadhi, Beary, Bhojpuri, BrajBhasa, Bundeli, Garhwali, Haryanvi, Kangri, Khortha, 
Kokborok, Kurux, Koshali, Magahi, Mewati, Mitei Lol, Paniya, Rajasthani, Sambalpuri, 

Santhali, Trichi and Tulu. 

 
RADIO PROGRAMME TESTING 

 

All radio content developed by CRA is tested in the community. Although the testing of the 

radio programmes were through the messages on Social Media, Live programmes, narrow 

casting to a little extent etc. but it was mostly done by Phone Calls from listeners during the 

year. 

The programme testing was done mostly with the rural community, the local students, women, 

fishermen, wage earners and youth listeners. 

CRA LEADERSHIP: 

CRA provides effective leadership, advocacy guidance of the community and its members. As 
a Community Radio Station member, one can access support, expertise and services to get help 
and to evolve into an effective voice of CR Movement in India. This is adding voice to the 
voice of CRA. Being a democratic platform, we are open to suggestions/discussions and debates 
on issues that affect the stakeholders of CR Movement. Individual members of CRA have 
worked in various capacities as facilitators, mentors, trainers for other organizations involved in 
the CR Sector namely, IIMC, CEMCA, Ministry of Science and Technology, CDAC, NSDC, 
UNICEF, UNESCO, FTII etc. 
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The present Executive Members Board assumed charge on 30 January 2021: 

• Dr. B.S. Panwar, President 

• Jayesh Joshi, Secretary General 

• Preeti Mohan Bhombe, Treasurer 

The preceding Executive Members, who held the office covering Financial Years 2018-19- and 

2019-2020, are. 

• President – NA Shah Ansari 

• Secretary General – Man Mohan Singh 

• Treasurer – MSH Beg 
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new b o a r d 
 

CRA Election: 

Subsequent to the GB meeting, elections were held and results declared; this was 
followed by handing-over of charges to the newly elected body dated 15 February 

2021. 
 

New Office Bearers CRA: Dr. B.S Panwar, President, Jayesh Joshi, Secretary General & Dr. Priti Bhombe, 

Treasurer 
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HIGHLIGHTS OF THE YEAR 

We are pleased to present the Community Radio Association of India’s latest Annual Review 

and share some highlights for the 2021-22 

• COVID -19 S & D Prevention Campaign (UNICEF): A series on COVID-19 
COVID -19 S & D Prevention Campaign vaccination (myths and misconception 
FAQs) was broadcasted through community radio station. 6 community radio 
stations from Maharashtra with high prevalence of COVID were included. 

•  Young Warriors Project (UNICEF): A series on Engaging community radio to 
empower Adolescents and youth for COVID 19 response FAQs)was broadcasted. 

167 community radio stations across the nation were implementing partners. 

• COVID -19 S & D Prevention Campaign Phase II(UNICEF): A series on COVID- 
19 COVID -19 S & D Prevention Campaign vaccination (myths and misconception 

FAQs)was broadcast. 144 community radio station across the nation implemented 

the project 

• Evain Media Campaign : A series on COVID 19 vaccination . 10 community radio 

stations implemented the project. 

• Wunderthompson- CAB and Vaccination awareness campaign with 06 CRs in 
selected states 

• Ministry of Culture: Deshbhagati , Lori & Rangoli Making Campaign run by 71 
CRs selected states from 20 January 2022 to 15 February 2020.  

 
 

CRA MEMBERSHIP: 

CRA continues to support community radio stations irrespective of membership through regular 

communications, personal interactions and via phone by sharing of news, information, projects 

and resources’ has Two hundred Ten (219) CR Stations as members. 

INTERACTIONS AND ADVOCACY WITH MINISTRIES: 

 CRA has been continuously working with DAVP by attending meetings and assisting 
Stations on empanelment, payments, pending bills issue, campaign and submissions of the 
bills. 
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• CRA has worked with WPC regularly on the Wireless Operating License (WOL) renewal 
license issues, WOL online Payment issues, User Id and Password issues of various Radio 
stations. CRA has actively followed up with the Ministry of Telecommunications for the 
renewal of the licenses of its member stations. It has been a very time consuming effort but 
many stations have received their renewal letters after the efforts made by CRA. 

 
 

FUND RAISING: 

 UNICEF COVID -19 S & D Prevention Campaign Project: Raised Rs. 252000 (Rupees 
Two Lakh Fifty Two Thousand ) from UNICEF to broadcast A series on COVID-19 
COVID -19 S & D Prevention Campaign vaccination (myths and misconception 
FAQs)was broadcasted through community radio station . 6 community radio station 
from Maharashtra with high prevalence of COVID were included.All payments are 
being made in time and no pendency exists. 

 
 UNICE CRA Young Warriors Project:- Raised Rs. 72,70,000 (Rupees Seventy TwoLakh 

Seventy Thousand ) from UNICEF to broadcast a series on Engaging community radio to 
empower Adolescents and youth for COVID 19 response FAQs)was broadcasted 
167 community radio station across the nation were implementing partners. All 
payments are being made in time and no pendency exists. 

 
 UNICEF COVID -19 S & D Prevention Campaign Phase II: ): Raised Rs 

69,70,000(Sixty Nine Thousand Seventy hundred )a series on COVID-19 COVID -19 
S & D Prevention Campaign vaccination (myths and misconception FAQs)was 
broadcast. 144 community radio station across the nation implemented the project. All 
payments are being made in time and no pendency exists. 

 Evain Media Campaign : Raised Rs 70,000(Seventy Thousand) A series on COVID 19 
vaccination . 10 community radio stations implemented the project. All payments are 
being made in time and no pendency exists. 

 Wunderthompson- Raised Rs 270,00 (Two Lakh Seventy Thousand ) CAB and 
Vaccination awareness campaign with 06 CRs in selected states. (Payment received FY 
2022-23) 
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 Ministry of Culture: Raised Rs 34, 50,600 (Thirty four Lakh Fifty Thousand Six 
Hundred) Deshbhagati , Lori & Rangoli Making Camaing run by 71 CRs selected 
states from 20 January 2022 to 15 February 2020 (Payment received FY 2022-23) 

 CRA UNICEF : Raised 33,522,000 (Three Core Thirty Five Lakh Twenty Two 
Thousand only) a campaign, for creating awareness about vaccination, CAN OPD, 170 
community radio station across the nation implemented the project. All payments are 
being made in time and no pendency exists. 

 Ministry of Culture: Raised Rs 45,04500  (Forty Five Lakh four Thousand Har Ghar 
Tiranga Campaign run by 110 CRs selected states.  

 Newsreel Asia CRA: Raised 48000 (forty Eight Thousand) a campaign run by 7 CRS.  

 CRA Membership : Raised 181,000(One Lakh Eighty One Thousand ) from CRA 
membership FY. 2021-22 

 CRA Membership: Raised 483000 (Four Lakh Eighty Three Thousand ) from CRA 
membership FY. 2022-23 

 

 
PROPOSAL UNDER CONSIDERATION /PREPARATION: 

• A new UNICEF  campaign, for  Strengthening Community Radios to Create an 
Enabling Environment to Change life-saving Behaviors amongst Marginalized 
Communities, will launched it Soon a maximum number of 200 CRSs will benefit 
from this.  

•  Minister of Agriculture- Proposal for broadcasting various programs for 
awareness about laws, regulations, newer methods of farming etc. 

•  Proposals, aimed at securing projects for CRSs, were dispatched to the Ministry 
of Cultural and Ministry of Social Justice & Empowerment. 

• Election Commission of India- Proposal regarding programs targeting voting rights 

and duties of citizens for states going for elections 

• Proposals Submitted to Ministry of Panchayati Raj  
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CRA Meetings for Mobilization 

• Meeting with Secretary Ministry of Information & Broadcasting. 

• Meeting with Dr. Rashmi in DST 

• Meeting with CEMCA 

• Meeting with Ministry of Health and Family Welfare 

• Meeting with Ministry of Agriculture 

• Meeting with UNICEF 

• Meeting With Ministry of Culture 

• Meeting With Ministry of Ministry of Social Justice and Empowerment 

• Meeting With Ministry of Panchayati Raj 
 

EC MEETING: (virtual) 

• 07th April 2021 
• 06th July 2021 
• One EC Meeting was held on 07th December 2021 at YMCA New Delhi 
• 23RD July 2022 
• 06 April 2023 
• 16th June 2023 

GB MEETING  
 
One General Body Meeting held on 18th March 2023 at Zoom (Online) 

 
COMMUNICATION: 

To communicate quickly with the members, a dedicated Whatsapp Group was created and has 

been very successful in becoming a platform in bridging the inter Station communications by 

providing specialized, up to date information. Facebook is also being posted. 

CRA POLICY• 

The much awaited Policy of Community Radio Association has been launched. 

Policies which are mandatory for NGOs have been created and approved for CRA. 

• Financial management manual 

• Child protection policy 

• HR policy 
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• Policy on conflict of interest 

Task Forces and others tools:- 

FORMATION OF NEW TASK FORCES 

To make the CRA's activity more participatory and transparent, the 

following Task ForceCommittees were formed: 

 Ethics Committee 

 Project Committee 

 Communication & Publication 

 Local Coordinating 

 Media & Public Relations 

 Technical Committee 

 Programme Designing Committee- lead by Dr. Sumeedha Singh 

 Policy Management Policy –leasd by Sandeep Kulshreshtha 

 Financial Management Committee-lead by Dr. Preeti Bhombe 
 

CRA REGISTERS: 

• Cash Book Register 

• CRA Membership Register 

• Attendance Register 

• Stock & Asset Register 

 
DIGITAL SIGNATURES 

CRA governing board members Digital signatures have been registered for all timely 

submission of Income Tax reports online. 

 
STTAFF SALARY, RENTALS AND PROFESSIONAL FEES PAYMENTS 

All payments are being made in time and no pendency exists. Monthly payments to 

staff, rent etc. has been made. 

ANNEXURES 

1. Audit Report & Balance Sheet for FY 2020-21 ,2021-22 & 2022-23 

2. Annual Report CRA” FY 2020-21, 2021-22 &2022-23 

3. Memorandum of Association 
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MEDIA REPORTS ON CRA PROGRAMMES 
 

There has been wide mention of the programmes broadcast by CRA in the country. Both the 
print and electronic media have given adequate space to this critical programme across the 

country. 
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Contact Information 
 
 
 

 
 
 
 
 
 
 
 

Tel:9414102343 

jjoshi@vaagdhara.org 

Tel:9805867337 

brijenderpanwar@gmail.com 

Tel:9970982505 

priti_nb18@rediffmail.com 

 
 
 

 
 
 
 
 

Tel:8920058553 

headquarters.cra@gmail.com 

Sandeepcra1990@gmail.com 

SANDEEP RANA 
NATIONAL COORDINATOR 

JAYESH JOSHI 
SECRETARY GENERAL 

B.S PANWAR 
PRESIDENT 

PRITI BHOMBE 
TREASURER 


